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Brief CV (of the members of the academic staff)
1- Name:   DR. Mohammed Sayeed Atran 
2- Academic Department: Public relations and Advertising
3- Academic Degree: Assistant Professor
4- The title of the master’s thesis, the year and the entity it was obtained from:
Public relations in the investment sector in Egypt, 1986, Faculty of Mass Communication, Cairo University.
5- The title of the doctoral thesis the year and the entity it was obtained from:
The role of communication in raising awareness of political, economic and social participation, 1991, Faculty of Mass Communication, Cairo University.
6- Courses taught in the Bachelor program:
(1) Personal Communication
(2) Communication skills
And in an earlier period he taught: 
(1) An introduction to public relations
(2) Media and social change
(3) Media and development
7- The most important reference books issued by the faculty member to benefit from his scientific research (a maximum of five books):
(1) The book “Communication Skills”, Cairo, Dar Al-Nahda Al-Arabiya, first edition 2016, second edition 2018, third edition 2019, fourth edition 2020, fifth edition 2021.
(2) The book “Creativity of Public Relations in Marketing Campaigns” first edition, Cairo, Dar Al-Nahda Al-Arabiya 2018.  
 (3)  “The Art of Public Relations,” in partnership with Prof. Dr. Ali Ajwa, former Dean of the Faculty of Mass Communication, Cairo University Centre for Open Education, 2008.
(4) The book “Communication and Participation in Development”, Faculty of Mass Communication, Cairo University, 2000.
8- The five most recent academic researches that have been published:
(1) "Means of Communication and Community Participation", Book of the Seventeenth International Scientific Conference of the Faculty of Mass Communication, Cairo University, December 2011.
(2) "The Communication Role of Civil Society Service Organizations in Addressing the Problems of the Poor", Book of the Sixteenth International Scientific Conference of the Faculty of Mass Communication, Cairo University, July 2010. 
(3) "The role of the media in educating consumers about their rights and duties towards the goods and services provided to them in Egypt - a field study", The Egyptian Journal of Public Opinion Research, Faculty of Mass Communication, Cairo University, Volume 9, Issue 1, January / June 2008.
(4) "Motives of the Egyptian community in the Sultanate of Oman being exposed to Egyptian satellite channels, a field study", book of the Fourth Scientific Conference of the International Academy of Engineering and Media Sciences, May 2008.
(5) "The Role of Collective Communication in Awareness of Community Issues, an Analytical Study", The Egyptian Journal of Public Opinion Research, Faculty of Mass Communication, Cairo University, Volume Seven, Issue Two, June-December 2006.
9- The most recent five scientific theses (Master's and Ph.D.) that have been supervised:
(1) A PhD thesis for researcher Muhammad Shaaban Al-Isawy which its subject: The role of promotional communications for community development programs through social media in gaining public loyalty to the organization-an analytical and field study with first honour with a recommendation to exchange the message between universities on December 4, 2021 
(2) PhD thesis by researcher Salma Ahmed Mahmoud Sharaf entitled: The Egyptian public’s awareness of misleading promotional communications and their relationship to the mental image of companies “a comparative study between traditional and modern means”, Cairo University, Faculty of Mass Communication, approved with first honour and a recommendation to exchange the message between universities on October 12, 2021.
(3) A PhD thesis for researcher Umniah Abdul Rahman Al-Deeb entitled: Evaluating the efficiency of the Egyptian government’s communication strategies with the public during economic and political transformations, Cairo University, Faculty of Mass Communication, approved with first honours and a recommendation to exchange the message between universities on June 2, 2021.
(4) PhD thesis by researcher Nirvana Ahmed Ali entitled: The relationship between interactive communication through social networking sites and the level of motivation for academic achievement for university youth, Cairo University, Faculty of Mass Communication, and was approved with first honours on June 15.
(5) A master’s thesis by researcher Radwa Mahmoud Nagy, entitled: Evaluating the strategies of the blue ocean in achieving the competitive advantage of telecommunications companies and their impact on increasing sales and purchasing decision for customers - an applied study, Department of Media, Faculty of Arts, Mansoura University, approved with an excellent grade, with a recommendation to print the message and exchange it between universities, on November 6, 2021. 
10- Other activities of the member of the academic staff in order to develop the educational process and serve students other than the teaching activity:
(1) Director of the Faculty of Mass Communication Agency for the design and implementation of media and marketing campaigns, since December 2020 until now.
(2) Member of the Higher Committee for Student Activities at Cairo University since 2019 / 2020 until now.
(3) Academic Director of the Quality Assurance Unit at the Faculty of Mass Communication during the period from 2009 to 2012.
11- The most important leading positions that have been held:
-----------------
12- The most important local and international awards obtained, the year when awarded and the entity awarded them:
--------------------------
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