Name:  Mohammed Mustafa Refaat Moharem 
Academic Department: Public relations and Advertising
Academic Degree: Teacher (PhD in Media)
The title of the master’s thesis, the year and the entity it was obtained from:
- Mohammed Mustafa Refaat Moharem (2013) The Egyptian youth's dependence on Arab Islamic websites, a survey, a master's thesis, Faculty of Mass Communication, Cairo University.
The title of the doctoral thesis, the year and the entity it was obtained from:
· Mohammed Mustafa Refaat Moharem (2017) Attitudes of electronic public opinion for users of social networks towards the events of democratic transition in Egypt, an applied study after June 30, Faculty of Mass Communication, Cairo University.
Courses taught in the Bachelor program:
Public opinion and propaganda - public relations in the applied field - political communication. In addition to teaching other courses outside Cairo University.
 The most important reference books issued by the faculty member to benefit from his scientific research (a maximum of five books):
· Mohammed Mustafa Refaat Moharem Public opinion in virtual reality and the power of virtual mobilization, Dar Al-Arabi for Publishing and Distribution, Cairo.
The five most recent academic researches that have been published:
1- Mohammed Mustafa Refaat Moharem (2018) Exposure to traditional and modern media and its relationship to the state of the general mood of Egyptian youth, a case study on the maritime border demarcation agreement between Egypt and Saudi Arabia, the Egyptian Journal of Public Opinion Research issued by the Faculty of Mass Communication, Cairo University, No. 1, Vol. 17, pp. 299-342. 
2- Mohammed Mustafa Refaat Moharem (2020) Evaluating the effectiveness of influencer marketing methods through social networking sites for university youth, a qualitative study, Journal of Media Research issued by the Faculty of Mass Communication, Al-Azhar University, No. 1, Volume 55, pp. 371-404. 
3-  Mohammed Mustafa Refaat Moharem (2021) Exposure to news websites and its relationship to the general mood of Bahraini university youth: A case study on the American peace plan, Journal of Media Research issued by the Faculty of Mass Communication, Al-Azhar University, No. 3, Volume 56, pp. 1231-1276.
4-  Mohammed Mustafa Refaat Moharem and others (2021) The role of media campaigns for telecom companies Zain and Batelco in raising awareness of electronic piracy in the Kingdom of Bahrain, Bohouth magazine (Researches Magazine), issued by the London Centre for Research, Studies and Consultations, No. 41, pp. 59-78. 
5- Mohammed Mustafa Refaat Moharem (2021) Communication strategies for social responsibility initiatives for public sector companies in Bahrain, an analytical study of Instagram during the Corona pandemic crisis, Journal of Public Relations Research in the Middle East, Issue 36, October-December 2021.
9- The most recent five scientific thesis (Master's and Ph.D.) that have been supervised:
Co-supervision on many scientific thesis: 

1- Dina Abdel-Maboud Amin Mohammed (2019) The Role of Organizational Communications in Facing the Change Process in Tourist Establishments and Its Relationship to Job Satisfaction, Master’s Thesis, Department of Public Relations and Advertising, Faculty of Mass Communication, Cairo University, under the supervision of principal Prof. Mahmoud Youssef and co-supervision of Dr. Mohammed Mustafa Refaat Moharem. 
2-  Tamer Abdel-Aty Mutawa Awad (2020) The relationship between traditional and modern media’s handling of contemporary political issues and the Egyptian public’s attitudes towards them, Master’s thesis, Department of Public Relations and Advertising, Faculty of Mass Communication, Cairo University, under the supervision of the principal Dr. Dina Orabi, and the co-supervision of Dr. Mohammed Mustafa Refeat Moharem.
3-  Ahmed Abdel Salam Ibrahim Abdel Latif (2020) The image of Iran in Arab websites, an analytical and qualitative study, a master’s thesis, Department of Public Relations and Advertising, Faculty of Mass Communication, Cairo University, under the supervision of the principal Prof. Mahmoud Youssef, and the co-supervision of Dr. Mohammed Mustafa Refaat Moharem.
10- Other activities of the member of the academic staff in order to develop the educational process and serve students other than the teaching activity:
1- Partial teaching in several private universities inside Egypt (Sinai University - Canadian Higher Institute for Media Sciences CIC - Misr University for Science and Technology - Arab Open University
 2- Trainer in the field of public relations, protocol and management of marketing and advertising campaigns in several places (Middle East News Agency in Cairo - The Arab Administrative Development Organization of the Arab League - Centre for Research and Commercial Studies of the Faculty of Commerce, Cairo University).
11- The most important leading positions that have been held:
Teaching assistant at the Faculty of Mass Communication, Cairo University, Department of Public Relations and Advertising from 2009 to 2013, Assistant Teacher at the Faculty of Mass Communication, Cairo University, Department of Public Relations and Advertising, from 2013 to 2017. Teacher, Faculty of Mass Communication, Cairo University, Department of Public Relations and Advertising, from 2017 until now.
12- The most important local and international awards obtained, the year when awarded and the entity awarded them:
Obtained a fellowship certificate from the Academy of Higher Education in Britain (2020) in the field of public relations and public opinion. This fellowship is considered an international recognition of the professionalism of the holder of education and learning in the field of higher education.
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