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Academic Degree: Professor
The title of the master's thesis, the year and the authority where it was obtained:
"Strategies for international advertising - an analytical study on international advertising in the Arab countries "in 1998. - Faculty of Mass Communication - Cairo University 
The title of the PHD thesis and the year where it was obtained:
· The role of local and international mass media in forming knowledge of the public in the light of globalization" in 2002 - Faculty of Mass Communication - Cairo University 
Courses you teach in bachelor's degree programs:
* International media. * Marketing Communications. * International advertising. * Media theories. * Search methods * Interpersonal Communication. * International Marketing 
The most important reference books issued to a faculty member to benefit from his scientific research (A maximum of five books):
-. “Contemporary Media Issues” Book - (Jeddah, Al-Khwarizmi -| Rosen Publishing, first edition 2012, second edition 2015)
The most five recent scientific researches that have been published:
1- Research evaluating the effectiveness of social networking sites in empowering the Egyptian consumer - a survey study on Egyptian women (The Egyptian Journal of Media Research - May 2019). 
2-  The relationship between the use of Instagram and the cultural perspectives of youth in Egyptian society: A survey study within the framework of the Hofstede model The Egyptian Journal of Public Opinion Research “EJPOR” Volume 18 A, 14 October - December 2019. 
3-  World Youth Forum: Branding Egypt on Twitter - The Scientific Journal of Public Relations and Advertising Research 154, July - September 2018 (shared by Dr. Iman Suleiman ). 
4-  "Local, Foreign and Global Consumer Culture Positioning: Strategy Choices in International Television Advertising in Egypt", NO. 27 April - June 2020. 
5- An assessment study of the advertising awareness of the Egyptian child A survey study on a sample of public school children in the Arab Republic of Egypt (accepted for publication in the Journal of Public Relations Research - Middle East Issue 28 July / October 2020).
The most recent five scientific theses (Master's and Ph.D.) that have been supervised:
1- The master's thesis submitted by the researcher / Hamdiya Ezz Al-Arab Mohamed Khaled, and the title of the thesis is "Factors Influencing the Media Treatment of Health Issues Management and its Relationship to Public Attitudes in Upper Egypt towards Government Performance" 2021 
2- Master's thesis presented by researcher Rana Youssef Abdel-Ati Muhammad "The role of complementary use of traditional and modern advertising means for advertising campaigns in consumer perception of the product value" 2021 

3- PhD thesis submitted by researcher Lubna Ahmed Ali Bailey:" The relationship between customer relationship management strategy and supporting the mental image of the commercial enterprises products "2021 
4- Master's thesis submitted by Tamer Abdel-Aty Mutawa Awad under the title: The relationship between traditional and modern media's addressing of contemporary political issues and the Egyptian public's attitudes towards them. 2020 
5-  Master's thesis submitted by researcher Ahla Tariq Muhammad Al-Qatari entitled: The impact of selective media on the formation of environmental awareness among the Egyptian public: A comparative study between traditional and electronic means of communication "2020
Other activities of a faculty member to develop the educational process and serve students other than the teaching activity:
Faculty of Mass Communication - Cairo University: * Member of the Education and Student Affairs Committee at the College of Mass Communication in 2017 * Member of the Libraries Committee at the Faculty of Mass Communication from 2015-2017 * Member of the Regulation Development Committee in the English Division in 2016 * Member of the Postgraduate Courses Development Committee 2017. * Academic advisor for the first and second levels for students of the English Language Division – Faculty of Mass Communication. * Supervisor of training and graduation projects for the Department of Public Relations and Advertising * At King Abdulaziz University: • Member of the Talented Committee at the Faculty of Arts. • Member of the Study Plans Development Committee. • Member of the committee for the new development plan for the Journalistic Editing Diploma and the Public Relations Practice Diploma. • Member of the committee for studying sub-specialties in the department. * Department coordinator for the Student Activities Committee for the academic year 1432/1433 AH, at the College of Communication and Media, King Abdulaziz University * Coordinator of the Media Department of the Strategic Planning Committee for the academic year 1432/1433 AH. * Supervising the media club at King Abdulaziz University for the academic year 1432-1433 
The most important academic leadership positions that have been held:
* Director of the Media Production Program at Galala University * Director of the Academic Advising Center, Galala University. ** Director of the Graduate Follow-up Unit at the Faculty of Mass Communication - Cairo University (2015-2018)

 * Academic Coordinator of the English Language Division - College of Mass Communication (2015-2018) 
* Member of the Board of Directors of the Media Agency for Marketing Research. 
* Member of the Board of Directors of the Quality Unit Council at the Faculty of Mass Communication
 * Vice Dean of the Canadian Higher Institute for Modern Media Technology, Head of the Public Relations and Advertising Department at the Canadian Higher Institute for Modern Media Technology (from September 2018 until October 2020 )
 * Director of the Quality Unit at the Canadian Higher Institute of Modern Media Technology (2019-2020 ) 
The most important local and international awards obtained and the year of granting bodies:
Excellence in Research Award At the twenty-fourth scientific conference of the Arab American Association of Professors of Communication “Arab-US “Association for Communication Educators” Held in Tangiers, Morocco, from 24-27 October 2019 for a research "Instagram usage and culture dimensions in Egypt".

 - Excellence in Research Award At the twenty-third scientific conference of the Arab-US Association for Communication Educators "AUSACE" Held in Louisiana, USA, from 24-28 October 2018 for research World Youth Forum: Branding Egypt on Twitter".

 - Prof. Maggie El-Halawany Award for Best Research in the Eighteenth International Scientific Conference of the Faculty of Mass Communication - Cairo University in 2012, for the research “The Role of the Media in Forming Knowledge and Forming Egyptians Abroad’s Attitudes towards Homeland Issues – A Field Study on a Sample of Egyptian Employment” Jeddah after the January revolution
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